
YOUR CUSTOMERS WILL BE HERE. WILL YOU?
SEE THOUSANDS OF CUSTOMERS
IN JUST FIVE DAYS. 
Boasting an 80-year history of  success,
the Chicago Boat, RV & Outdoors Show
is one of  the Midwest’s premier sales events;
in an uncertain economy it’s a certain way to
meet highly-qualified customers. Your competition
WILL be here and they’ll be happy to sell to
YOUR customers if  you’re absent.  

REASONS TO EXHIBIT 
Exhibiting is a valuable sales and marketing
tool; it offers you a once-a-year opportunity
to showcase your product in a fun, consumer-
friendly environment. It’s an investment that
delivers returns that can boost your bottom
line all year long.

1. Cost-effective way to meet thousands of
highly qualified, motivated buyers face-to-face.

2. Desire/need for new products remains: Even
in tough times, people pursue their passions.
People attending shows are serious about their
sport—and they come to buy.

3. Measurable results: Show impressions, leads
and sales prove exhibiting is an effective use
of  marketing dollars.

4. Raise your profile and builds brand awareness
with people interested in your product. 

5. Today’s busy consumers love saving time and
effort: NMMA Shows offer consumers one-
stop shopping for everything they need for
their outdoor adventures. 

FOCUS ON RESULTS 
To motivate today’s consumers you must deliver
real value. NMMA has the resources to invest in
attractions, seminars and other special features
that turn our shows into “must-attend” events.

NMMA marketing works to boost attendance
and drive qualified traffic to the Show. A highly
visible advertising campaign launches in the
weeks leading up to the Show, featuring a
strategic mix of  print, broadcast, online and 
e-mail. Public relations reinforce the advertising,
working to generate show awareness and secure
news stories in TV, newspapers and magazines. 

As an exhibitor in an NMMA-produced show,
you benefit from a combination of  resources,
expertise and accountability that is unequaled 
in the industry. Our professional show teams 
are ready to help you with every aspect of
exhibiting— from the contract process to 
move-out—to make sure your experience is 
both pleasant and profitable!

Exhibiting at an industry-owned show also
means your money works twice as hard. Show
revenues are reinvested in programs that grow
boating, protect habitat and support fish and
game restoration projects. Finally, NMMA
takes the lead on crucial topics and monitors
local, state and federal issues to advocate
legislation to protect the interests of  your
business and our industry.

80TH ANNUAL80TH ANNUAL

January 13–17, 2010
McCormick Place

Chicago, IL



McCORMICK PLACE
CHICAGO, IL

RATES
Bulk Member $6.15 sq.ft.

Non-member $7.30 sq.ft.

RV Space–linear $4.25 sq.ft.

RV Space $3.15 sq.ft.

Booth (10' x 10' units) Member $830 
Non-member $950

All rates include FREE:
• Freight handling to and from exhibit space
• 30-day warehouse storage of carpet,

freight and display materials
• Aisle carpeting

Booths under 300 sq. ft.—
Save money and do it yourself!
Full-time employees may do the following:
• Hand-carry small items and pop-up displays
• Install/dismantle pop-up 10' x 30' displays
• Install graphics, small signs etc. with

velcro strips
• Simple electrical tasks, such as installing

light bulbs
• Bring in table(s) and chair(s) when skirting

is unnecessary

HOURS
Wednesday–Friday 11am–9pm
Saturday 10am–9pm
Sunday 10am–5pm

Move-in: January 8–9 & 11–12

Move-out: January 18 & 19

ADMISSION
Adults $10
Youth 13–16 $4
Children age 12 and younger FREE
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CHICAGO BOAT, RV & OUTDOORS SHOW

REACH THE
RIGHT PEOPLE
Everyone who walks through the door is a
potential customer: Attendees are motivated
consumers who come to the show to see what’s
new and shop for gear and accessories they
won’t find elsewhere. The Show’s unparalleled
combination of  products, services and
attractions brings tens of  thousands of  willing,
“ready-to-buy” customers to McCormick Place
every year. In fact, in a recent study conducted
by Michigan State University, 71% of  show
visitors reported going to shows just to check
out accessories.

Attendee Profile:
• 59% of  attendees own a boat
• 18% own an RV
• 68% have a household income 

of  $75,000 or more.
• 51% are considering buying a boat
• 87% were 25–64 years old
• 64% travel more than 25 miles

to attend the show

SHOW-AT-A-GLANCE
• 350,000 sq. ft. of  exhibit space
• Family-friendly features such as

Huck Finn Trout Pond help make
the show a destination event

• Special attraction generate media
attention that helps boost attendance

You can’t afford to miss this event—
Reserve your space today!

SHOW TEAM
Keith Ogulnick, Show Manager

kogulnick@nmma.org; 312.946.6242

Sherri Cuvala, Sales Manager

scuvala@nmma.org; 312.946.6240

Nick Ligammari, Operations Manager

nligammari@nmma.org; 312.946.6279

Dana Fennewald, Public Relations Manager

dfennewald@nmma.org; 312.946.6256

Show Office:
NMMA Chicago 
200 East Randolph Drive, Suite 5100
Chicago, IL 60601
800.985.2401  Fax 312.946.0401

Visit ChicagoBoatShow.com for the latest
show information. It’s a quick and easy way 
to access all exhibitor materials, contracts,
maps, rules and regulation, request
information & more 

“We were encouraged with the number of

people that were here and we SOLD boats

despite the tough economy.”

Jerry Ipjian, Great Lakes Yacht Sales

“Best show in 15 years. Despite the economy,

the crowd was buying.”

Gloria Otto, GiGi Enterprises

“I have never booked this many weeks right

at the show.”
Joe Amundson, Spring Bay Resort

“Extremely happy with attendance…

exceeded our expectations!”

Mark Munson, Munson Ski & Marine 

“The best show for sales and leads in the

past few years.”

Bob Gross, Pinecrest Marine 

“Much better reception from performance

boat crowd. We wrote many more deals than

expected. Attendance exceeded expectations

and we talked to many qualified buyers.”
George Humann, Sequoit Harbor 



Chicago Boat, RV & Outdoors Show
(Contact NMMA for Overnight Delivery Info)

Exhibitor Application For Space

Company Name:

Address:

City State/Province Zip/PostalCode

Phone: Cell: Fax: Web:

Company Contact: Contact Email:

Bill to: (IF DIFFERENT FROM ABOVE)

Address:

Billing Contact Email:Billing Contact:

Web:Fax:Cell:Phone:

Zip/PostalCodeState/ProvinceCity

33928 Treasury Center 

Chicago, IL 60694

Points: Show: Total: 

NMMA (Payment Center)

Date Printed: 05/21/2009

McCormick Place, North Bldg.    Chicago, IL

January 13 - 17, 2010

* In order to receive the NMMA member rate for exhibit space, membership dues must be paid by July 1, 2009 for fall shows and by December 1, 2009 

for winter shows. To review your status, please contact Bryan Welsh, NMMA Membership Director, at 312.946.6276 or bwelsh@nmma.org. Please 

make all checks payable to NMMA. All checks must be made in U.S. funds drawn on an U.S. account. A $25 fee will be added to your account for all 

returned checks.

Rate Information ( in Square Feet )
NMMA Member* Non-Member Non-MemberNMMA Member* Non-MemberNMMA Member*

Regular Booth  8.30  9.50 Regular Bulk  6.15  7.30 RV Bulk  3.15  3.15

PLEASE DO NOT WRITE IN THIS SPACE:

Total CostTotalSqFtDimensionsUnit PriceFloor/AreaBooth NoOrder No

Payment Schedules: 25% Due on 7/01/2009

25% Due on 8/14/2009

50% Due on 11/02/2009

Wholesaler  

Last Year's ExhibitorsTO BE FILLED OUT BY EXHIBITOR

What products/services will you be exhibiting?

Please list brand names:

Our 

company 

is a:

Manufacturer

Marine Services

Mfg. Rep.

Travel Resort/Tourism

Retailer and/or Marina

Dealer  

Outfitter / Guide Service

We intend to retail "over the counter" at our exhibit.                         

(Every attempt within the allocation procedures will be made to satisfy your request; preference does not 

confirm the requests can be satisfied) 

 We prefer to / not to (circle one) exhibit next to the following companies:  

 We request the following change, but will accept the assigned space if the  

change cannot  be made:

 We accept the same space as last year.  

Exhibiting companies that displayed at the 2009 Chicago Boat, RV & Outdoors 

Show have until 07/01/2009 to return their application with deposit for the 2010 

show.  After that date, space not applied for will be considered available for 

allocation to another company.

New Exhibitors

The dimensions we prefer are X

Total Sq.ft requested:

X  Rate = Total $ 

25% deposit due on or before November 02, 2009 100% there after

The Terms and Conditions set forth herein are binding on NMMA only after the application is executed by NMMA and returned to the Exhibitor.   Once NMMA executes the application, the application 

becomes a binding contract between NMMA and the Exhibitor and includes all the terms on both the face of this application and the Terms, Rules and Regulations on the reverse side of this application 

including NMMA’s Allocation Procedures and Display Guidelines (“the Terms and Conditions”). The Exhibitor agrees to be bound by all such Terms and Conditions. Any Exhibitor requests for cancellation or 

cutbacks and any space changes are subject to these Terms and Conditions.  By signing and submitting this form to NMMA, the Exhibitor acknowledges, agrees and consents to receipt of notices from 

NMMA and its affiliates by facsimile or electronically, using the contact information set forth on this form.

Your Name: Signature: Date:

Questions? Please call NMMA Signature: Date:

PH:(312)946-6240 FAX:(312)946-0401 EMAIL:scuvala@nmma.orgMs. Sherri CuvalaShow Contact:



CHICAGO BOAT, RV & OUTDOORS SHOW TERMS, RULES AND REGULATIONS 
Rules and Regulations related to the allocation of space and show display guidelines are all those adopted by the National Marine Manufacturers Association (NMMA) Shows Committee and are a 
binding part of the Exhibitor contract.  These rules are printed annually in the booklet "NMMA Allocation Procedures and Display Guidelines".  This booklet and any later additions, corrections or 
clarifications made by NMMA are a binding part of the Exhibitor contract.  These guidelines may be found on our website, or contact Show Management for a current hard copy. 
 

1.  ADMISSIBLE EXHIBITS 
a)  Exhibitor agrees to display only new, unused current-model-year boats and marine related products.  
Exhibitor will not display any product or signage without the endorsement or approval of the manufacturer.  
Exhibitor represents that it has full authority and all approvals necessary to display and sell its products at 
this show. 
b)  NMMA reserves the right to determine the eligibility of any company, product, signage, or material for 
inclusion in the show.  No Exhibitor shall exhibit, or permit to be exhibited in the space allocated to them, 
any product, merchandise, signage or display material other than that specified in this application. 
c) Exhibitor agrees that NMMA may remove any exhibits that it determines are of a disruptive, 
objectionable or inappropriate nature. 
2.  PAYMENT FOR SPACE AND OTHER NMMA PRODUCTS, SERVICES & MEMBERSHIP DUES  
a)    Member rate applies only to space occupied by the member's own products. 
b)  All Exhibitor accounts with NMMA must be paid in full, by check or bank wire transfer no later than 60 
days before Exhibitor’s scheduled show move-in date.  This includes payments for space deposits and any 
other balance due to NMMA for products, services, certification, dues or assessments purchased by 
Exhibitor or otherwise due to NMMA.  Exhibitors who are not paid in full on all balances due to NMMA as 
described above will be deemed to have cancelled the space contract for this show and will forfeit any 
deposits already made. 
c)  NMMA members must be in Good Standing at July 1st preceding the fall shows and December 1st 
preceding the winter shows, to receive the member discount.  Good Standing requires  100% of member 
dues for the current membership year to have been paid, all space deposits for the show to have been 
made, and all other balances for products, services, certification, Grow Boating assessments and other 
monies due to NMMA, be not more than 60 days past due.  “First time members" joining NMMA, must be in 
Good Standing by 30 days before the show is scheduled to open to receive the member rate. 
d)   Exhibitors who fail to make space payments in accordance with the terms on the reverse side will not 
be considered for space increases, location changes, or upgrades of any kind and are subject to space re-
assignment, cutback, or cancellation without credit or refund.  
3.  CANCELLATIONS, CUTBACKS, and SPACE CHANGES 
a)  Should the Exhibitor wish to cancel this contract, the Exhibitor must contact NMMA and notice of the 
cutback or cancellation must be confirmed by NMMA.  A contract cancellation penalty representing all or a 
portion of the total contract price will be assessed according to the following formula: 
 25% contract penalty–91 days or more prior to the first day of move-in/set-up. 
 50% contract penalty–90 days or less prior to the first day of move-in/set-up. 
 75% contract penalty–60 days or less prior to the first day of move-in/set-up. 
      100% contract penalty–30 days or less prior to the first day of move-in/set-up. 
If Exhibitor deposits received to date are in excess of the contract penalty, then Exhibitor will be entitled to 
a credit for this difference.  This credit may be applied to any outstanding invoice for a past NMMA Show or 
service or used as a deposit for show space.  It may not be used for a different show in a different market, 
and must be used within 12 months of written notice of cancellation.  Credits will not be paid in cash.  If 
Exhibitor deposits received to date are less than the contract penalty, Exhibitor must remit a check for this 
shortfall to NMMA once the cancellation or cutback has been confirmed.   
b)  For all Exhibitors requesting a space reduction, NMMA reserves the right to relocate the exhibit or 
reconfigure it as determined by NMMA.  In the event that show space must be reallocated after contracts 
have been accepted and signed, NMMA has the right to relocate the Exhibitor’s space.   
4.  DISPLAY CHARACTERISTICS – See Allocation Procedures & Display Guidelines 
5.  LATE ARRIVALS 
Exhibitors arriving for set-up after their scheduled installation time can be relocated to any location 
specified by NMMA or, if no alternative is available, are required to forfeit their show participation rights. 
6 SUBLEASING 
Exhibitors may not sublease their space.  Sublease in this use includes renting, sharing, donating or in any 
way allowing another company or person to display or advertise in an exhibitor's space.  Non-exhibiting 
firms may not place stickers, placards, or other signs anywhere in the show. 
7.  SALE OF MERCHANDISE 
NMMA reserves the right to limit over-the-counter sale of products for delivery at the show to designated 
areas.  Exhibitor is solely responsible for registering for, collecting, and reporting appropriate sales taxes.  
8.  LIABILITY RELEASE, WAIVER/INDEMNIFICATION/CHOICE OF LAW & FORUM/ATTORNEY FEES 
a) Exhibitor releases NMMA, its contractors and their respective directors, officers, employees, agents, 
and members, and each of them, from any claims, liabilities, losses, damages, costs, or expenses relating 
to or arising out of any injury to any personnel of exhibitor or to any other person or any loss of or damage 
to any property of exhibitor or any other property where such injury, loss, or damage is incident to, arises 
out of, or is in any way related to exhibitor’s participation in the event, and the exhibitor shall be responsible 
for any such injury, loss, or damage, and any expenses relating thereto.  
b)    Exhibitor, without regard to assignment, lease, sublease or dealer occupancy shall indemnify, hold 
harmless, defend and reimburse the Chicago Boat, RV & Outdoors Show, McCormick Place, North 
Building, Chicago, IL.  National Marine Manufacturers Association, Inc., and their managers contractors, 
directors, officers, employees, agents and members, and each of them (“Indemnities”), from and against 
any and all actions, causes of action, claims, demands, liabilities, losses, damages, costs or expenses, of 
whatsoever kind and nature, including judgments, interest and reasonable attorney’s fees, costs of 
litigation, and all other costs, expenses and charges, which Indemnities incur or may incur  for any reason 
resulting from,  relating to or arising out of Exhibitor’s participation in the event, including but not limited to: 
(i) the negligence, gross negligence, intentional misconduct or criminal acts or omissions of indemnitor in 
the performance or breach of this Agreement.     (ii)  the breach by Exhibitor and/or its Contractors, their 
directors, officers, employees, agents or Exhibitor’s contractors, or any of them, of any representation or 
covenant set forth herein; (iii)   any injury to or death of any persons, or any loss of, through theft or 
otherwise, or damage to, property arising in any way in connection with the use and enjoyment by the 
Exhibitor, or any other person or entity present with the permission, express or implied, of Exhibitor of the 
space, equipment or the show space or hall; (iv) the use of equipment, devices furnished to or used by the 
Exhibitor, or other persons in connection with the show, or the use of the space,  provided that the 
foregoing indemnification shall not apply where the damage, injury or loss results solely from the gross 
negligence or willful misconduct of the show sponsor, NMMA or their respective employees or contractors.  
 c)  This Agreement shall be governed by and construed in accordance with the substantive laws of the 
State of Illinois without regard to its rules regarding conflicts of laws or any other law or rule that would 
cause the laws of any jurisdiction other than the State of Illinois to be applied.  Any disputes arising out of or 
related in any way to this Agreement, its performance or breach, including but not limited to actions seeking 

equitable relief, shall be brought exclusively in, and the parties to this Agreement hereby consent to submit to the 
personal jurisdiction of, the courts of the state of Illinois located in the City of Chicago, or the United States District 
Court for the Northern District of Illinois.  Exhibitor waives any objection based upon lack of personal 
jurisdiction, improper venue, or forum non conveniens.  Each party hereby waives its right to a jury trial in 
the event of any such litigation.  Neither party shall have any liability to the other for punitive, incidental, or 
consequential damages, including, but not limited to, loss of profit, revenue, or enterprise value, as a result 
of a breach of this agreement, tort, or otherwise, to the full extent such liability may be disclaimed by law.  
In any suit or action brought concerning this Agreement, its interpretation, performance or breach, including 
but not limited to   any suit or action brought against Exhibitor by Show Management for the collection of 
fees or other sums due Show Management pursuant to this Agreement, the prevailing party’s costs of such 
action, including reasonable attorneys’ fees, shall be paid by the other party.  The terms of this provision 
shall survive the termination or expiration of this Agreement. 
d)  Attorney Fees - Any litigation, arbitration, or other proceeding by which one party either seeks to 
enforce its rights under this Agreement (whether in contract, tort, or both) or seeks a declaration of any 
rights or obligations under this Agreement, the prevailing party shall be awarded its reasonable attorney 
fees, and costs and expenses incurred. 
9.  ACTS OF GOD 
NMMA shall have no liability to Exhibitor whatsoever for any matter or thing resulting from  acts of God, 
(including, without limitation, fire, flood, earthquakes, hurricanes and tornadoes) or other events beyond the 
parties control,(including, without limitation, war, government regulation, disaster, strikes, civil disorder, 
curtailment of transportation facilities, or infectious disease); except that if such events prevent Exhibitor's 
show space being made available to Exhibitor, NMMA shall return to Exhibitor payments made by Exhibitor 
after deducting there-from a pro-rata share of expenses incurred in connection with said Show. 
10.  INSURANCE 
a)  NMMA shall not be responsible for any loss of or damage to any property of the Exhibitor for any 
reason, including theft, unless such loss or damage is caused solely by the gross negligence of NMMA or 
any of its employees.  Exhibitor is required to follow and use all of the security arrangements made by 
NMMA for property and valuables when the show is not open.  In addition, Exhibitor is required to provide 
and keep in force during the show period, including move-in and move-out periods, the following insurance: 
 i)  Worker's compensation and employer's liability insurance covering its employees in the state in 
which the show is being held, in accordance with the statutes, rules and regulations promulgated by that 
state's governing authorities. 
 ii) Commercial General Liability Insurance (or its equivalent) including Products/Completed 
Operations, Personal and Advertising Injury, with a per occurrence limit of not less than $1,000,000 and 
endorsed with National Marine Manufacturers Association, Inc. and other parties as delineated in the 
sample insurance certificate provided to Exhibitor, as Additional Insured’s.   
 iii)   Exhibitors using owned, leased, rented or borrowed vehicles on or within the venue are required 
to have Automobile Liability Insurance with a per occurrence limit of not less than $1,000,000 endorsed 
with National Marine Manufacturers Association, Inc., and other parties as delineated in the sample 
insurance certificate provided to Exhibitor, as Additional Insured’s.  
b)  Certificates of insurance, with the limits, dates of coverage, and endorsements as stated above, shall 
be furnished to NMMA no later than 30 days before the scheduled move-in date for the show.  
c) The Exhibitor understands that neither the National Marine Manufacturers Association nor the 
McCormick Place, North Building, maintain insurance covering the Exhibitor's property and it is the sole 
responsibility of the Exhibitor to obtain such insurance.  The Exhibitor waives any rights of subrogation 
available to Exhibitor or its insurance underwriters. 
11.  COPYRIGHTS AND OTHER INTELLECTUAL PROPERTY RIGHTS 
Exhibitor hereby assumes all responsibility for, and all costs and expenses arising from, Exhibitor's or 
Exhibitor's agents' or employees' incorporation or use during the Event of any music, written material, 
dramatic rights, inventions, devices, products, or similar items that are the subject of any copyright, 
trademark, service mark, trade name, patent, trade secret franchise or other contractual or statutory 
protection.  Exhibitor agrees to indemnify, defend and hold harmless NMMA and its directors, officers and 
employees from any claims, damages, costs or expenses, including, without limitations, attorneys’ fees and 
expenses, incurred by any of them that arise out of or in connection with such incorporation or use, 
including but not limited to any action brought by ASCAP, BMI, SESAC, or other licensing organization for 
playing copyrighted music. 
12.  RULES AND REGULATIONS 
a)  NMMA shall have the power to adopt, amend, interpret, and enforce all show terms, rules and 
regulations with respect to the operation and conduct of the Show, including but not limited to those 
regarding the kind, nature, and eligibility of all exhibitors and exhibits at the Show and the marketing 
activities of exhibitors with respect to the Show.  Any exhibitor observed to be soliciting business in the 
aisles or other public spaces, in another company’s booth, or in violation of any applicable NMMA terms, 
rules and regulations, will be asked to leave immediately. Additional penalties may be applied. Exhibitor 
shall comply with all show terms, rules and regulations, and with all pertinent and applicable laws, codes 
and regulations, federal, state, municipal and local, which affect the show space.  Exhibitor’s failure to 
comply with such laws, terms, rules and regulations shall entitle NMMA to terminate NMMA’s obligations 
under this contract and remove Exhibitor from the show or shut down or darken Exhibitor’s space.  
NMMA's decision on all such matters shall be final. 
b)  Exhibitor’s advertising and marketing of its participation in the Show in any medium, including but not 
limited to such activities on  websites owned or controlled by Exhibitor and elsewhere on the internet, shall 
comply with all contracts and shall not infringe or otherwise misuse NMMA’s trademarks ( “the NMMA 
Marks”) and other intellectual property.  If, in the reasonable belief of NMMA, (i) Exhibitor’s activities  
infringe any of the NMMA  Marks , or (ii) Exhibitor’s activities, including Exhibitor’s using, without 
permission, the NMMA Marks on websites or in domain names, met tags, hypertext links, or any search 
engine sponsored links or search engine advertising programs (e.g., Google AdWords), are likely to cause 
confusion, mislead, or deceive,  as to the source affiliation, connection, or association of NMMA 
with Exhibitor or its goods, services or other commercial activities,  including but not limited to diverting 
away from NMMA’s boat show websites and to Exhibitor’s website web searches using the NMMA Marks, 
NMMA reserves the right to cancel Exhibitor’s space and revoke seniority points for future boat shows. 
NMMA's decision on all such matters shall be final. 
c)  No failure by NMMA to enforce, or any delay in the enforcement of, any rules, regulations, laws or any 
right, power or remedy that NMMA may have under this Agreement shall impair any right, power or remedy 
that NMMA  may have under this Agreement. 

 

 
 
 
 
 
Produced by: 

 
www.discoverboating.com 

CHICAGO BOAT, RV & OUTDOORS SHOW RULES & REGULATIONS 
 

• Motorized Vehicles are not permitted in Boat Show exhibits without Show Manager’s written approval. 
• Vehicles on show floor, which exceed 1/8 tank of gas, will NOT be permitted to move in. 
• Due to fire codes, all products, including slide-outs and stairs, must be displayed within exhibit space. 
• BULK HANGING SIGN HEIGHT REGULATIONS:  Signs in Hall B1 on Level 3 may not be hung lower than 

20’. 
• Signs used within an exhibit space should be produced in a professional manner. 
• All 2010 NMMA winter boat shows will allow up to 50% of 2009 model year boats to be displayed 

alongside 2010 model year boats. 
2010 Chicago Boat,  
RV & Outdoors Show 
 

http://www.discoverboating.com/
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